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Careers in Graphic Communication

Graphic Communications is the third largest manufacturing industry in the U.S., producing things we all use every day. But most people don’t know much about this dynamic field. Test your knowledge by answering the following questions:

1. Which of the following is a product of the graphic communications industry?

a. Billboards

b. Bed sheets

c. Magazines

d. Web sites

e. All of the above

2. What skills can be used in graphic communications?

a. Problem-solving skills

b. Technical skills

c. Communication skills

d. People skills

e. All of the above

3. Which of the following is used in graphic communications?

a. Printing press

b. Scanner

c. Calculator

d. Computer

e. All of the above

4. Which one of the following professionals does NOT work in graphic communications?

a. Web page designer

b. Press agent

c. Sales representative

d. Photographer

e. Chemist

5. What level of education is required for a career in graphic communications?

a. High school

b. Junior college

c. Four-year college

d. Graduate school

e. Any of the above, depending on the job

6. Which of the following industries relies on graphic communications?

a. Medicine

b. Finance

c. Television

d. Online Media

e. All of the above

7. Approximately when did people begin printing designs and symbols on material?

a. Ancient times

b. 1000

c. 1200

d. 1650

e. 1900

8. Which of the following is NOT used in graphic communications?

a. Scanner

b. Offset press

c. Catalytic converter

d. Foil stamper

e. Micrometer

9. Which of the following professionals is the first to work on a graphic communications product?

a. Bindery technician

b. Customer service representative

c. Press operator

d. Graphic designer

e. Prepress imaging specialist

10. Which of the following is important to a successful graphic communications sales representative?

a. Alert to market trends

b. Organizational skills

c. Responsive to client needs

d. Ambition

e. All of the above

